
Tata Consumer Products is an integrated Food & Beverage company. We are amongst the Top 10 Food & Beverage companies 
in India with a vision to become a multi-category FMCG major. Tata Consumer Products was formed when the consumer 
products business of Tata Chemicals Ltd. merged with Tata Global Beverages Ltd. in February 2020. 

As Tata Consumer Products, we stand ‘For Better’ – a reflection of our commitment to improvement by pushing boundaries and 
aiming for better every day for all our stakeholders. The Beverages product portfolio spans tea, coffee, water and ready-to-drink 
beverages. The Foods product portfolio spans salt, pulses, spices, ready-to-cook mixes, ready-to-eat, breakfast cereals, snacks and 
mini-meals. 

OUR MAJOR BRANDS

~US $ 1.8 billion in 
revenues
(includes JVs and associates)

Market capitalization 
of ~US $ 9.5 billion 
(as on 1 December, 2021)

Significant brand presence 
in over 40 countries

3500+ branded business 
workforce

Tetley – #1 Tea brand in 
Canada and #4 in the UK 

Eight O’Clock Coffee – #4
Roast & Ground Coffee in the USA

Tata Tea – #2 Tea 
brand in India

Tata Salt – #1 Salt 
brand in India

Himalayan Water – #1 Natural Mineral 
Water brand in India

Combined reach of over 201 million 
households in India

Tata Sampann – leading national 
brand in Pulses in India

Tata soulfull – Leading MILLET BREAKFAST 
CEREAL AND SNACK BRAND IN INDIA

Tata Q – #2 ready-to-eat 
brand in India



SustainabilityA TATA Overview

We are committed to sustainable food and beverage production and consumption 

across the value chain. We reach out to 1 million community members through multi-

sectoral interventions on sustainable livelihood, affordable healthcare, nutrition, water 

& sanitation in India and Africa. Our initiatives range from waste management and 

climate change to sustainable sourcing and community development. We are one of 

the 6 companies in India on CDP’s A-list. We are an active member of the Ethical Tea 

Partnership (ETP) and all the tea we source for Tetley in our International Business and 

Tetley Green Tea in India is 100% Rainforest Alliance certified. In India, Tata Consumer 

Products is one of the founding members of Trustea, a multi stakeholder initiative 

led by the Tea Board to sustainably transform the tea industry in India. We are a 

founding member of India Plastics Pact, and members of UK and Europe’s Plastics Pact 

to create a circular economy of plastics. Through these and various other environment 

and community focused initiatives, we intend to be the consumer’s first choice in 

sustainable foods and beverages. 

Our Evolution Timeline

1964

Tata creates alliance 
with Indian tea 
giant James Finlay 
to form Tata Finlay

1983

Tata Tea is born, James 
Finlay is bought out

Tata Salt is launched

2000

Tata Tea 
acquires 
Tetley

2005

Acquires 
Good 
Earth in 
the USA

2006

Acquires Eight O’Clock 
Coffee in the USA 

Acquires 33% stake in 
Joekels Tea in South Africa

2011

Develops Nourishco 
through a Joint 
Venture with 
Pepsico India

2010

Tata 
Global 
Beverages 
is formed

2009

Acquires 
Grand, a 
coffee brand 
in Russia

2007

Invests in Mouth Everest Mineral Water, which 
owns Himalayan Water

Acquires Vitax, a well-known Polish tea brand

De-merger of the plantation business

Tata Consumer Products unites the food  

and beverage interests of the Tata 

Group under one umbrella. Tata 

Group is headquartered in India and 

operates in over 100 countries with a 

mission ‘To improve the quality of life 

of the communities we serve globally, 

through long-term stakeholder value 

creation based on Leadership with 

Trust’. Recognized as India’s most 

valuable brand, Tata Group has a 

total revenue of ~US $ 103 Billion 

and employs over 8,00,000 people 

worldwide.

2015

Tata 
Sampann 
is 
launched 

2017

Exits the 
China & 
Russia 
business

2014

Acquires Map 
Coffee, Australia’s 
famous coffee 
brand

2012

Signs Joint 
Venture 
with 
Starbucks

2020

Tata Consumer Products is formed

Buys the entire stake of PepsiCo in  
Nourishco

Exits the Czech Republic business

Subsidiaries

Tata Starbucks Private Ltd. is a JV with 
Starbucks to own and operate Starbucks 
cafes in India.

Our associate companies include the 
second largest plantation company in India, 
Amalgamated Plantations Company Pvt Ltd. 
(APPL) and Kanan Devan Hills Plantations 
Company (KDHP), the largest tea plantation 
company in South India.

Tata Coffee Ltd. is Asia’s largest integrated coffee company, the second largest 
exporter of Instant Coffee and foremost producer of Specialty Coffee in India.

NourishCo Beverages focusses on ready-to-drink beverages. Himalayan Water, 
Tata Copper Plus Water – India’s first nutrient water and Tata Gluco Plus – a 
unique glucose-based drink in a cup are under this business.

Tata Consumer Soulfull Pvt. Ltd., operates in the health and wellness focused 
food segment under the brand name ‘Tata Soulfull’ with a portfolio of millet-
based breakfast cereals, snacks and other products.

Tata SmartFoodz Ltd. caters to consumers looking for delicious products that are 
ready-to-eat in just 60 seconds. Under its brand name ‘Tata Q’, the ready-to-eat 
offerings include pastas, noodles, biryanis, sausages, kebabs and combo meals.

2021

Acquires Kottaram Agro 
Foods (KAF), owner of the 
brand ‘Soulfull’

Acquires Tata SmartFoodz, 
owner of the brand ‘Tata Q’

JV and Associates


